. Iy‘x(l"”""")/“' it HHI?.’I{{(-!I I coun )fm('i-‘ ”,““l“.»‘.,“,,..m AMesn gl i s :;:
vy € g . i . :.‘
(ender and Tourism: How can Tourism Impower Women and
. V ") ' ' >
Promote Gender Fquality? ¥
) laS
" -t
l Santosh Jhawar* fr
d Abstract:
Towrism iy ane of the Lavvest and fastest wrowin dndusgries in the world 1t s an
Vo ereasingly pmportant sonree of income, emploviment e wealth i maony countrtes Onein !

L of the world's workers are employed in the travel and tourisne industrv 10« cnstantly

as a major tool foravomen copowerment mainy throngeh r

S amed that towrisnecan Densed
S Lmplovment generation. This paper tends 1o discuss the main issues related awith wage

s isparity betweenmen and women emplovees, unsafe wor Kinsy conditions for Women, Saris

¢ f women in labor force, impact of gender discrinpnation, Job insecurity and sevual

exploitation. EEmpowerment is defined as a crtical aspectof pender cqualine implies a socicty

o which women and men enjoy the same opportnitics, OUIComes, yivhts and obligations in

vender equality 18 the empowermaent of

all spheres of life. A critical aspect of promoting:

g - , .
women, with a focus on identifving and redressing power imbalances and paving women
D
more autonomy 1o manage then own lives, Women's empowermaent 18 vital 10 sustaimable
c ; g i i ; .
development and the realization of human right for all. Tourism s a tool to empower women
it L ‘ ,
from various aspects. Tourism could assist women to inerease power and conrol over natural
FeSOUrCES; CCONOMIC empOWerment; cducational empowerment and political empowerment.
c
Key Words: gender discrimination, Empowerment, imbalances, awtonomy’.
,, Introduction:
> Frameworks for Women’s Empowerment:
S -~ ~ .
= The advancement of women and the achicvement ol cquality between women

~and men is a matter of human a condition for social justice. These are essential to
" build a sustainable, just, sccure and developed society. For decades now, through
vibrant movements and political struggles, women have challenged existing gender
relations and patriarchal systems to reframe the development dialogue. They have
placed issues of violence, race, caste and other forms of discrimination that hit
women the hardest; and the need for equality and human rights of women -including
social, economic, political, legal, sexual and reproductive rights - at the center-
stage of this struggle

Empowerment is defined as a critical aspect of gender equality implies a
. society in which women and men enjoy the same opportunities, outcomes, rights
+  and obligations in all spheres of life. A critical aspect o [ promoting gender cquality
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world. The majority of people employed in tourism
formal and informal jobs. Tourism offers women opportunities for income generat
and entrepreneurship.

Not all the news is good. Women are not as well-represented profession
in the hotel and restaurant sector as men. They are still not being paid as muc
re not receiving the same level of education and training n service

men and a

men are.
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5o cnc(oumgl‘ng l{{1CL)l1lt-gencrat|11g activities to benefit Tocal communities in
\Jcstinmmn au‘zts‘.‘ E)y\fev.er, less attention has been paid to the unequal ways in
n i the ¢ . - el 1 segtql cl?llnltelyvpr0v1des various entr}/ points

for women's et ployment and opportunitics for creating self-employment in small
er nd nlcdl}llll sw,ied income generating activitics, thus creating paths towards the
b limination Q" poverty of women and local communities in developing
D Countrics.Ta?urlsn‘l presents both opportunities and challenges for gender equality
al 4nd women’s empowerment. The contribution of women in the business world has
m jpcreased in -recent years, although women are underrepresented in management
m and leadership. In the tourism industry, the percentage ot women who work in the
re industry is high, but their function is dominated by unskilled, low-paid jobs. Gender
m stercotyping and discrimination mean that women mainly tend to perform jobs such
| as cooking, cleaning and hospitality. Much tourism employment is seasonal and
fluctuates according to the volatile nature of the industry. If a strong gender
s perspective is integrated into planning and implementation processes, tourism can
be harnessed as a vehicle for promoting gender equality and women’s empowerment
at the household, community, national and global level. At the same time, greater
gender equality will contribute to the overall quality of the tourist experience, with
a considerable impact on profitability and quality across all aspects of the industry. A
However, there are a number of conditions under which this potential can be used
more effectively. This requires collaboration of all stakeholders - governments and
intergovernmental bodies, local government, industry, trade unions, local
communities and their different member groups, NGOs, community based tourism
initiatives, etc. The increase of the use of tourism’s potential whilst safeguarding
the natural environment and cultural heritage and increasing social and economic
justice should be the goal of further tourism development.

2

P B0 A4 0 0

Women’s Occupations and Positions in the Tourism Industry:

As in many other business sectors, there is a significant horizontal and vertical

gender segregation of the labour market in tourism. Horizontally, women and men

s are placed in different occupations - women are being employed as waitresses,

cleaners, travel agencies sales persons, flight attendants, etc., whereas men are being

employed as gardeners, construction workers, drivers, pilots, etc. Vertically, the

typical “gender pyramid” is prevalent in the tourism sector - lower levels and

occupations with few career development opportunities are being dominated by
women and key managerial positions being dominated by men.

Vertical segregation of the labour market in the service and the administrative
/ managerial sectors reflects the situation in the labour markets in general. Women
around the world have achieved higher levels of education than ever before and
today represent more than 40 % of the global workforce. Yet their share of
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L anformal scctor is the most direct source of income for local comxmmities
rhe ! cloping countrics. In the developing world 60% of women (in non-
A work) work in the informal sector. Much of this is linked directly and
" (ourism. The role of women in informal tourism settings such as running
: 1(1)"\ci‘lilics. restaurants and shacks, crafts and handicrafts, handloom, small
C"\m'\; ;\rcct vending is significant. But these roles and activities that women
n‘murism are treated as invisible or taken for granted.

L indey

The need 1o acknowledge the important economic contribution ‘of women
SUTC for them, access Lo credit, capacity building and enhanced skxlls,.access
Jn:c market, encouragement to form unions, associations and cooperatives 'to
ease (heir bargaining power and to ensure that their safety health and soc?lal
;umy heeds are met is critical. Creating opportunities for mcorpe genera.tmg
ivitics, offective marketing and integrating women’s entrepreneurship Wth various
vernment schemes to promote women’s self employment, would be an 1mp0rtjc‘mt
mponent to promote women’s participation in tourism development. The shanpg
- experiences in tourism, understanding and demystifying complex off.'lc.lal
cuments, such as tourism policies, master plans, related to the industry, providing
formation about access to documents are also important steps community based
urism initiatives, particularly of local women’s groups and co-operatives can be
1 accessible and suitable entry point for women’s participation in tourism. They
cem o generate more long-term motivation than initiatives from outside. These
ctivities help to create financial independence for local women and help them the
ecessary skills and improve their education, which in turn increase self-esteem and
elp create more equitable relationships in families and communities

'he Representation of Women in Tourism:

The ideological constructs of the advertising industry have infused the
ourism, aviation and hospitality industry. In tourism marketing, women are the
face’ of the sector, being the most widely-used objects in tourism promotion after
natural beauty and cultural heritage. Women have been objectified and depicted as
pleasure providers- their images often exoticised, patronising and misleading. Women
are expected to dress in an ‘“‘attractive” manner, to look beautiful (i.e. slim, young,
and pretty) Stereotypical and sexist images of women are often part of tourism
promotion in brochures and advertisements. Friendly, smiling and pliant women
fitting certain standards of attractiveness, attired in traditional costumes, waiting to
submissively serve the customer’s every wish is the typical portrayal of women in
tourism material. It is a violation of their dignity and rights. It is time the global

tourism industry takes responsibility for the way women are used in the selling of
tourism.
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suceeeding in breaking through the *plues ceiling™. There are numerons inter-lipk e
. whicly help w maintain pender seprepation of the labour market, /\nnm;g
them are pender stercotyping, traditional gender roles and gender identity - wopey,
are seenas being, suitable for certain occupations and they sce themsclves i suital) e,
In addition, traditional pender roles assipn o women the main responsibilities for
raising children, caring for the elderly, and doing houschold work “Thus, women gy
oflen forced to choose casual labour, part-time and scasonal employment,
Literature Review:

According o the International Labour Organisation (ILO), 46 per cent of
the workforce in the tourism sector comprises women, Amongst countrics where
tourism is a more mature industry, women account for up to 50 per cent of the
workforce. Like most industrics, the field of tourism has gendered differences in:
salary (Cukier, 1996: Levy and Lereh, 1991; Lundgren, 1993), job opportunities
(Scager, 2003), level of'employmentand job sceurity (Cukicer, 1996; Levy and Lerch,
1991). On average, in the ecotourism industry,women need superior qualifications
for jobs than men (Cukicr, 1996). Furthermore, women are more often affected by
underemployment and unemployment because they are given scasonal and/or part-
time jobs in tourism (Jolliffe and Farnsworth, 1996).

There are also known to be challenges facing women in tourism. Women are
often concentrated in low status, low paid and precarious jobs in the tourism industry.
Gender stereotyping and discrimination mean that women mainly tend to perform
Jobs such as cooking, cleaning and hospitality. Much tourism employment is scasonal
and fluctuates according to the volatile nature of the industry. In some destinations
links have been found between tourism and the sex industry which could make
women more vulnerable to sexual exploitation (UNWTO). Cukier ( 1996) researched
the gendered effects of tourism development and employment in Bali, Indonesia.
The overall benefits of tourism included: increases in jobs, opening of new businesses,
and self-employment artisan opportunities. Female employee opportunities were
restricted by absolutely no access to male jobs (c.g., sccurity guards, drivers, grounds
keeping), and the inability to work the graveyard shift because of personal safety
and childcare duties.

Tour guides are well paid, prestigious positions, of which only 7% are women.
Cukier concludes that tourism creates jobs, but domestic obligations, religious beliefs,
already established cultural beliefs regarding gender roles, ability to travel longer
distances for work, and child rearing, make them less accessible to women. Because
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